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	Call for Papers 

	Topics

	It has been globally accepted that data is a treasure, but it has the worth only if it can be acquired, cleansed, segmented and analyzed properly from big datasets. To sustain in the fast and challenging business environment, there is a need for creating new and innovative Business Intelligence and Analytics (BI&A) models for companies. With the existing conventional BI&A models, it becomes difficult to handle large-scale unstructured, complex and noisy text streams. Moreover, most of the online users are using social networking sites, such as Twitter and Facebook to share their experiences, advantages, disadvantages of services instead of contacting the company’s personals directly. Furthermore, most of the reputed brands have already created their social media accounts/pages for promoting their products. Therefore, an integrated and dedicated platform, based on social computing-based content analysis paradigm, is required to extract valuable business information from such high stream texts for analyzing customer’s feedback to cope with future competition and growth in a timely manner.

SC-BI&A 2018 is the Special session on Social Computing for Business Intelligence and Analytics (BI&A), which aims to bring academia and industry together to share their experiences for addressing the challenges and to provide solutions towards the development of practical applications for Social Computing driven Business Intelligence and Analytics models. 
Following is a list of topics, but not limited to:

· Role of Social Computing in Business Intelligence and Analytics
· Public opinion and BI&A
· User Intention Mining 
· False Information Detection and its role in Business 
· Sentiment Analysis in brand marketing
· Role of sentiment analysis systems for social media marketing
· Developing sentiment-based applications for product promotion
· Proactive response systems for minimizing the impact of negative opinions on business
· Using Social computing models for customer’s tone monitoring


	Author Guidelines

	Publication Details

Publication Name

All accepted conference papers will be submitted for inclusion into IEEE Xplore as well as other Abstracting and Indexing (A&I), e.g. EI and DBLP.
Paper Submission 

Authors are encouraged to submit original and high-quality work that is not under consideration by or already appears in, any journals or publication media. Potential authors can follow submission policy of IEEE BESC-2018 (http://www.besc-conf.org/2018/index.html). Specific instructions can be found on the BESC-2018 website ( http://www.besc-conf.org/2017/paper_submission.html .) Manuscripts should be submitted in PDF format by sending email to aneel.rahim@dit.ie as well as through Easychair system:https://easychair.org/conferences/?conf=besc2017. . The best accepted papers will be invited to submit an extended version to a special issue (SCIE index Journal)
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